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Linkedln Personal Brand Playbook

Your LinkedIn profile is your landing page. This playbook includes tips and actionable
worksheets to help you level up your LinkedIn presence including how to: sharpen your
headline and about section, align your profile with search behavior, structure content
around authority and perspective, and build daily engagement habits that compound into
visibility and opportunity.

Why Linkedin Now?

Your LinkedIn profile is your credibility layer. Before a recruiter calls, a prospect signs, or
a peer agrees to a coffee chat, they "Google" you.

e The Professional First Impression: 94% of recruiters use LinkedIn to vet
candidates before an initial interview, making your profile the definitive "pass/fail"
for your professional reputation.

o The SEO Power: LinkedIn pages often rank higher in search results than personal
websites.

o The Network Effect: Your "weak ties" (the people you don't know well yet) are
where your next big opportunities live.

The Core Idea: The 5 Elements
To "level up," you must balance five interconnected gears:

Positioning: What is your specific lane?

Discoverability: Can the right people find you via search?
Credibility: Do you have the proof to back up your claims?
Visibility: Are you showing up in the feed consistently?

Alignment: Does your online persona match your real-world goals?
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Positioning: Defining Your Lane

Positioning is the art of being the clear choice for a specific problem. If you try to speak to
everyone, you speak to no one.



Worksheet: The Positioning Compass
Complete these prompts to narrow your focus.

o Target Audience: Who needs to see my profile to change my career? (e.g., Tech
Recruiters, CMOs, Nonprofit Founders)

o Response:
o The Problem | Solve: What is the "pain" my audience has that | fix?
o Response:

e The "Known For" Factor: If a colleague was describing you in one sentence, what
would they say?

o Response:

e The Future State: Where am | headed in the next 12-24 months?
o Response:

Discoverability: SEO for Humans
LinkedIn functions like a search engine. To be found, you need Keywords in your Headline,
About section, Skills, and Job Titles.

Action Item: List 5 keywords your target audience uses to find someone like you.
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Credibility: Building Authority

Credibility is moving from "I can do this" to "Here is the proof | did this."

o Lived Experience: Share a specific story of a failure that led to a pivot.

e Insight: Don't just share an article; explain why it matters to your industry.

e Recommendations: Aim for 2 new recommendations that mention a specific skill
(e.g., "strategic thinking") rather than just "being great to work with."

Visibility: The Competitive Leverage

Visibility comes from High-Value Engagement.



e The 90-9-1 Rule: 90% of users lurk, 9% contribute, and 1% create. Being in the 10%
gives you an immediate competitive edge.

e The Strategy: Comment on 3 posts from industry leaders daily. This puts your
name in front of their audience for free.

Alignment: The Human Element
How "human" should you be? Your risk tolerance defines your brand.

Level Style Goal

Corporate Strictly professional, news-sharing. Safety and consistency.
Hybrid Professional insights + personal "why." |[Relatability and trust.
Thought Bold opinions, personal stories, High growth and high
Leader vulnerable. influence.

Worksheet: The Alignment Audit

e On ascale of 1-10, how much of my "real personality" shows on my profile?

o Does my current profile reflect the job | have or the job | want? -
e One "personal” interest | am willing to share to build rapport:

Your Next Step

Review your current Headline. Does it include at least two of your "Discoverability"
keywords and one "Positioning" proof point?
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